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Advertising with Purpose UBC

When you advertise with alumni UBC, you are
Creating change - in your community and in the
lives of students and alumni. You are supporting
more than your brand campaign. You are helping
foster dialogue that advances society:.

SELECTED STORIES
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Our Publications UBC

Trek

TREK is a print and online
publication for UBC alumni.
It offers an informed and
unique UBC lens on key
social issues, and reflects
the ingenuity and community
spirit of an ever-evolving
university. The print edition
is distributed twice per year
while the digital newsletter
brings engaging content to
our alumni on a monthly basis.

'YOUR UBC CONNECTION
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MIGRATION, NATIONHOOD AND HUMAN RIGHTS
Inside Out

89,999 PERCENT OF GERMANS DON'T WANT YOU HERE."
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alumniusc

Staying active during COVID-19 | Pumpkin spice everything contest | Virtual volunteer role
@ © alumni UBC <alumni.ubcube.ca>

The Programs and Events newsletter
highlights upcoming webinars, in-person
events, educational opportunities, and benefits
and services for the alumni community.

. q
“The connectiof between”
%'ysical activity, the brain, * ]
" and overall well-being™
during COVID-19

The connection between physical activity, the brain, and overall well-
being during COVID-19

Monday, November 16th | 12:00-1:00 pm PST

Being physically ac body. In fact, the BC P

pes of
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Audience & Circulation alumniuBc

Our Audience

UBC alumni live and work in more than 140 countries around the world.
They are innovators, entrepreneurs, scientists, artists, community builders,
and advocates. It's a global network of well-connected, educated and
influential individuals that we are proud to call our alumni family.

Circulation

TREK print magazine 2 issues per year 190,000 subscribers

TREK website updated weekly estimated 15,000 impressions per month
TREK magazine newsletter 12 issues per year 170,000 subscribers

Programs and events newsletter 25 issues per year 170,000 subscribers

Circulation Breakdown

BY FACULTY BY AGE BY REGION
FORESTRY / LFS / LAW 21-34 80k
DENTISTRY / PHARMSCI | BC
20k 140,000
ARTS
MEDICINE 41k 35-49 55k CANADA
10k
I 175,000
INTERNATIONAL
UBC-O 30,000
13k Over 60 19k
50-59 16k GREATER VANCOUVER
SAUDER SCIENCE
20k 23k .' 110,000
EDUCATION APPLIED SCIENCE
21k 22k

Jenna McCann Manager, Business Development | 604 822 8917 | jenna.mccann@ubc.ca ADVERTISING & SPONSORSHIP RATE KIT 2021 4



Pricing and Specifications

alumniuBc

TREK Magazine
SIZES
Outside back cover, with bleed* artwork 8.25x 1 $6,000
trim 8x10.75
live area 6.5x9.25
Inside back cover, with bleed* $5,500
Full page, non bleed . artwork 6.5x9.25 $4,800
Half page - artwork 6.5x4.5 $3,000
Quarter page . artwork 3.125x4.5 $2,200
Digital Advertisin
g ta d ertis g website
1MONTH AD PACKAGE =aq IREK oo
1x TREK email ad
1x Programs and Events email ad _
1x month website ads $1,650
3 MONTH AD PACKAGE -
3x TREK email ads
3x Programs and Events email ads - -
3x months website ads $4,950 e
_ o 320x50px | | ———
Print and Digital Package
Half page print ad E—
3x TREK email ads
3x Programs and Events email ads
3x months website ads $7,950
mobile email

*bleed ads: include 0.125" on
all edges, keep all logos/text at
least 0.5” away from all edges

Pricing for inserts and Presenting
Sponsor position of a feature
section available on request.
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Distribution Timel alumniuBc
1strioution l1imelmne I
TREK print magazine Programs and Events newsletter
DISTRIBUTION  AD MATERIAL DISTRIBUTION  AD MATERIAL
DATE DUE DATE DATE DUE DATE
31 May 12 April 20 Jan 6 Jan
22 Nov 18 Oct 3 Feb 20 Jan
17 Feb 3 Feb
3 March 17 Feb
TREK email newsletter [7Mareh 3 March
31 March 17 March
DISTRIBUTION  AD MATERIAL 14 April 31 March
DATE DUE DATE 28 April 14 April
16 Feb 1Feb 12 May 28 April
12 Mar?h 1 Mar'ch 26 May 12 May
20 April 1 April 9 June 26 May
20 May 1 May 23 June 9 June
18 June 1June 7 July 23 June
13 July TJuly 21 July 7 July
13 Aug 1Aug 4 Aug 21 July
24 Sept 1 Sept 18 Aug 4 Aug
19 Oct 10ct 1Sept 18 Aug
19 Nov 1Nov 15 Sept 1Sept
17 Dec 1Dec 29 Sept 15 Sept
13 Oct 29 Sept
27 Oct 13 Oct
10 Nov 27 Oct
24 Nov 10 Nov
8 Dec 24 Nov

*All dates are accurate as of rate kit release.
On occasion, alterations may be required and
advertisers will be notified of any changes.
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Sponsorship

UBC

Sponsorship Opportunities

alumni UBC is known for offering engaging

educational content. We have a range of webinar
series’, a dynamic career development program and
a mix of virtual and live events for alumni in our key
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markets and we would welcome the opportunity
to align your business with ours as a sponsor of
our programming. We can help with recruitment,
education, volunteerism and general brand
awareness goals.

All partnership packages are customized.

Native Advertising

Do you have a story to tell? The alumni UBC team would be
happy to work with you to create customized content that
blends your company'’s brand with the alumni UBC voice.

$7,250
1 x Full page TREK Magazine print ad
1x Native ad article in TREK digital newsletter

Includes editorial support to craft the content.
Final approval rests with the alumni UBC editorial team.

TREK digital newsletter placement will link to a standalone
native ad page on trekmagazine.alumni.ubc.ca
Maximum two native advertising placements per magazine issue.

SPONSORED CONTENT

presentedby: @ HearingLife

“] should check my hearing
but | haven’t the time”
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TREK Spotlight UBC

alumni UBC is known for offering engaging content. From our award winning
publication, TREK Magazine, to virtual educational series, and new digital
channels featuring articles and insights from UBC researchers and experts,

we act as a trusted source of information for alumni and the community at large.

We invite you to join us in aligning your brand with our expertise, as we launch
TREK Spotlight, a six month themed series of print and digital content. As a sponsor
of this series your brand will be promoted to our subscribers in the following ways:

TREK Magazine

* Logo featured on the introductory page of the themed section AUDIENCE DATA:

* One full page colour ad in the themed section TREK Magazine
190,000 subscribers

TREK Digit al Digital Newsletters
170,000 subscribers

trekmagazine.alumni.ubc.ca and TREK email newsletters
Virtual Event Attendees
* Presenting sponsor recognition on theme section homepage Avg. 1,000 - 2,500 /event
of website, on all themed article pages, and in monthly

, Website
email newsletters

Avg. 15,000 impressions /month
* 6 months of website advertising

* Promotion on social media posts related to the themed content

TREK Spotlight Event

* Presenting sponsor recognition on all marketing collateral UPCOMING THEMES & DATES:
before, during and after a themed content event May 2021 to October 2021

* Option to provide welcome remarks and/or introduce hosts - Frontiers in Medicine

and speakers
November 2021 to April 2022

. . - The Future of Work
Total investment for the TREK Spotlight marketing package

is $15,000. Additional events and communications touchpoints
can be added to enhance this package.
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